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MESSAGE to UNITHOLDERS

| am pleased to report that during the second quarter of 2009 the Fund has continued to build on
the significant progress made in 2008. The table below reports selected highlights of the results
for the quarter and the year-to-date:

Quarter ended June 30, Six months ended June 30,
2009 2008 2009 2008
(% millions) (% millions) (% millions) (% millions)
Sales 69.4 60.3 153.5 115.9
Net income (loss) for the
period 3.9 0.7 3.9 (1.5)
Adjusted EBITDA (*) 7.6 4.9 151 10.2

Menu increased adjusted EBITDA by 54% during the second quarter of 2009, compared to the
same quarter in 2008. This significant improvement in performance can, in large part, be
attributed to:

» The impacts of the two price increases implemented during 2008, together with the
effects of a third price increase initiated during 2008 and implemented during the first
qguarter of 2009 which, together, increased sales by 13.0% compared to the second
guarter of 2008 and enabled Menu to recover most of the cost increases experienced
during 2008; and

» The appreciation of the United States dollar relative to the Canadian dollar (2009 - $0.86;
2008 - $0.99).

The strong second quarter performance continues the trend begun in the first quarter of 2009,
and marks the first time since 2006 that Menu has had two consecutive profitable quarters. For
the first six months of 2009 adjusted EBITDA is 48% greater than in the same period in 2008.

| am also very pleased to report that during the second quarter of 2009, due to the strength of its
underlying business, the Fund generated over $4.8 million in cash from operations. As a result,
Menu was able to reduce its bank indebtedness by $3.8 million and finance $1.0 million of capital
expenditures undertaken during the second quarter. Furthermore, through effective working
capital management, Menu reduced accounts payable by $4.3 million, taking advantage of early
payment discounts from suppliers, and by $2.5 million, settling liabilities associated with the 2007
recall.

As reported last quarter, Menu did experience some loss of business during the second quarter.
Specifically, the departure of customers resulted in a 2.5% reduction in volume during the second
guarter of 2009 as compared to the same quarter in 2008. During the second quarter of 2009,
those customers who have told Menu of their intent to source their products elsewhere accounted
for 11.6% of the Fund’'s second quarter volume in 2009 (as compared to 19.9% in the second
guarter of 2008) and management expects that all of these customers will conclude their
business with Menu by the end of 2009. In response to these losses Menu has taken steps to
align its operating costs with its ongoing business and has replaced some of this lost volume with
new customers as noted below. By so doing we expect to be able to partially mitigate the
adverse effects this lost business may have on cash flow and profitability.

* See Note A on page 20 of Management'’s Discussion and Analysis of Financial Results



With respect to its continuing business, the second quarter saw a strong performance by Menu's
private-label business which grew by 2.0% (5.9% year-to-date) as compared to those same
customers during the second quarter of 2009. This anticipated growth in volume, is believed to
reflect, to some extent, the shift by consumers to private-label during these tough economic
times. In contrast, certain of Menu’'s contract-manufacturing customers saw weakness in
consumer’s demand for their higher-priced products that in turn translated to a modest reduction
in volume in this segment of Menu’s business.

Looking ahead, Menu still expects that the volume declines attributable to the previously
announced customer losses will be partially offset by increased sales to our remaining customers
and through the acquisition of new business. As noted above, management believes that the
current recession has shifted some consumers’ demand toward Menu customers’ private-label
products, which contributed to some portion of the 5.9% year-to-date growth in volume with
continuing private-label customers. By the second quarter of 2009 private-label accounted for
approximately 76% of Menu’s business, so a continuation of this shift in consumer demand is
likely to translate into additional volume for Menu during the remainder of the year. The
acquisition of new business is an ongoing process and there continues to be opportunities in the
marketplace in this regard.

We appreciate the continued support of our investors and | want to take this opportunity to thank
our lenders, suppliers, customers and employees who are seeing us through these challenging
times and who have already helped Menu to strengthen its business foundation. | look forward to
reporting our third quarter results in November 2009.

Paul K. Henderson

President and Chief Executive Officer
Menu Foods GenPar Limited
Administrator of Menu Foods Income Fund



Management’s Discussion and Analysis of Financial Results
For the quarter ended June 30, 2009

(All tabular amounts, except per unit amounts, expressed in thousands of Canadian dollars, unless otherwise noted)
Presentation of Financial Information

The following discussion and analysis of the financial results of Menu Foods Income Fund (the
“Fund”) is dated as of August 12, 2009 and is supplementary to and should be read in conjunction
with the unaudited consolidated financial statements for the quarters ended June 30, 2009 and
2008.

The Fund is the indirect owner of Menu Foods Limited (“Menu”), a leading North American
private-label/contract-manufacturer of wet pet food products. The Fund’s results include those of
Menu, its subsidiaries, affiliates and the partnership which conduct its day-to-day business.

Where applicable, financial information contained herein is prepared in accordance with
Canadian generally accepted accounting principles (“GAAP”) and is reported in Canadian dollars.

The nature of the Fund’s operations gives rise to few critical accounting estimates. The most
significant accounts where such estimates might apply are accounts receivable, inventory,
goodwill and recall costs. In the case of accounts receivable and inventory, required provisions
and/or reserves are specific in nature. In the case of goodwill, impairment is assessed based on
the estimated fair value of the business, determined by reference to the trading value of the
Fund’'s units. Recall costs are estimated based upon the best information available to
management at the time.

Certain statements in this Management’'s Discussion and Analysis of Financial Results are
“forward-looking statements,” which reflect management’'s expectations regarding the Fund and
Menu'’s future growth, results of operations, performance, business prospects and opportunities.
Such forward-looking statements reflect management’'s current beliefs and are based on
information currently available to management. Many factors could cause results to differ
materially from the results discussed in the forward-looking statements, including risks related to
dependence on key suppliers, economic conditions, competition, regulatory change, foreign
exchange rates and interest rates, among others. Although the forward-looking statements are
based on what management believes to be reasonable assumptions, the Fund and Menu cannot
assure investors that actual results will be consistent with these forward-looking statements.
These forward-looking statements are made as of the date of this report, and neither the Fund
nor Menu assumes any obligation to update or revise them to reflect new events or
circumstances.



Overall Performance and Results of Operations

The following table highlights selected comparative results (all figures, except per unit amounts
and number of units, expressed in thousands of Canadian dollars)

For the quarter For the six months
ended June 30, ended June 30,
2009 2008 2009 2008
$ $ $ $
Sales 69,392 60,330 153,517 115,911
Cost of sales 62,109 55,471 138,522 105,692
Gross profit 7,283 4,859 14,995 10,219
Selling, general and administrative expenses 1,116 2,702 5,543 5,441
Income before the undernoted 6,167 2,157 9,452 4,778
Restructuring and related expenses - 70 - 172
Financial expenses 2,292 1,347 5,479 6,046
Income (loss) before income taxes 3,875 740 3,973 (1,440)
Current income taxes 17 5 61 29
Net income (loss) for the period 3,858 735 3,912 (1,469)
Basic net income (loss) per Trust Unit 0.186 0.036 0.191 (0.072)
Diluted net income (loss) per Unit 0.132 0.025 0.134 (0.072)
Basic weighted average number of Trust Units outstanding (000s) 20,704 20,362 20,534 20,362
Diluted weighted average number of Units outstanding (000s) 29,188 28,989 29,093 28,985
Average US/Cdn exchange rate per Bank of Canada 0.8567 0.9901 0.8293 0.9928

Operating Results for the Quarter Ended June 30, 2009

Sales for the quarter ended June 30, 2009, were $69.4 million, up 15.0% or $9.1 million
compared to the same quarter last year. This increase, relative to the second quarter of 2008, is
attributable to:

1. the strengthening of the United States dollar relative to the Canadian dollar, which had
the effect of increasing sales by $8.1 million;

2. the impact of the price increases since the end of the second quarter of 2008 and the
effect of pricing adjustments to pass through cost increases to Menu's contract
manufacturing customers, together with changes to sales mix and other variables, which
had the effect of increasing sales by $7.3 million; and

3. a9.5% decrease in volume, which decreased sales by $6.3 million;

Overall, volume (expressed in cases of 24 cans or pouches) was down 9.5% compared to the
guarter ended June 30, 2008. Can volume, which represented 81.3% of Menu’s volume in the
second quarter of 2009 (88.5% in 2008), declined by 17.0% (equating to a decrease in total
volume of 15.0%) while pouch volume, which represented 18.1% of total volume (11.5% in 2008),
increased by 43.2% (equating to an increase in total volume of 4.9%) compared to the second
guarter of 2008. The remaining 0.6% in volume represents sales of the new cup format which
was introduced late in 2008.

During 2007, the Fund was advised by some customers that they would no longer be purchasing
certain products from Menu. While this lost business primarily impacted 2007 and 2008 it has
affected 2009 as well. During 2009 these customers reaffirmed their intention to withdraw their
business from Menu before the end of the year, and in the second quarter of 2009 their
purchases decreased 43.2% over the same period in 2008, such that during the second quarter
they only accounted for 4.8% of sales in 2009 (7.6% in 2008). Furthermore, early in 2009, in part,
in response to price increases and in part as a consequence of a decision by a branded customer
to self-manufacture their own products, certain other customers advised Menu that they would be
discontinuing purchasing some products as well. These customers accounted for approximately
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6.8% of sales during the quarter ended June 30, 2009 (12.3% in 2008). The decreased
purchases by these customers accounts for virtually all of the 9.5% decrease in volume during
the second quarter of 2009, relative to the same period last year.

Gross profit increased by $2.4 million (or 49.9%) for the quarter ended June 30, 2009, compared
to the prior year. This increase is attributable to:

1. Price and Cost Increases/Adjustments. During the first and third quarters of 2008 Menu
followed a leading national brand manufacturer and announced price increases to
private-label customers that were implemented during the second and fourth quarters of
2008. In addition, in December 2008 Menu initiated its own increase to private-label
customers, which was implemented during the first quarter of 2009. Furthermore, on a
comparative basis to the same quarter in 2008, the costs of certain inputs to production,
including raw and packaging materials (tinplate used in cans, in particular) and labour
and benefits, have continued to rise and have increased cost of sales as a result. The
selling price increases referred to above, together with selling price increases to contract-
manufacturing customers, improved operating efficiencies and other variables, combined
to more than offset these cost increases, and increased gross profit by $2.4 million.

2. Foreign Exchange Effect on Sales. The strengthening of the United States dollar relative
to the Canadian dollar during the quarter had the effect of increasing sales by
approximately $8.1 million and that translated into an increase in gross profit of $1.2
million for the quarter ended June 30, 2009.

3. Effect of Change in Sales Volume. As previously noted, total volume for the second
guarter of 2009 decreased by 9.5%. This change in sales volume decreased gross profit
by $0.8 million.

4. Increase in Amortization. The reduction in finished goods inventory levels during the
guarter resulted in less amortization of capital assets being included in inventory as part
of factory overhead costs, and more being expensed as part of cost of sales.
Furthermore, compared to the second quarter of 2008, the strengthening of the United
States dollar, relative to the Canadian dollar, also served to increase the amount of
amortization expensed as part of cost of sales. Taken together, these two items
accounted for virtually all of the increase in the amortization associated with the cost of
goods sold of $0.4 million versus the second quarter of 2008.

Selling, general and administrative expenses for the quarter ended June 30, 2009 decreased by
$1.6 million compared to the prior year. Most of this improvement can be attributed to foreign
exchange gains of $2.3 million ($1.8 million of which was unrealized) on the United States dollar
exposure in working capital in Menu’s Canadian operations, as the Canadian dollar appreciated
6.6% relative to the United States dollar during the second quarter of 2009. This compares to a
more nominal depreciation in the Canadian dollar of 0.5% during the second quarter of 2008.
Otherwise, selling, general and administrative expenses increased $0.7 million compared to the
same quarter in 2008. The largest single component of this increase can be attributed to variable
compensation which increased by $0.4 million over the period ended June 30, 2008, as a result
of the Fund’s improved performance this year. The remaining $0.3 million reflects the impact of a
stronger United States dollar on expenses incurred in Menu’s United States based operations as
well as numerous smaller changes, none of which is particularly noteworthy.

Adjusted EBITDA (see Note A) for the quarter ended June 30, 2009 amounted to $7.6 million.
This represents a $2.7 million (or 53.7%) improvement over the same quarter in 2008. Compared
to the second quarter of 2008, the strengthening of the United States dollar, relative to the
Canadian dollar, has increased sales, gross margin, selling, general and administrative
expenses, amortization, interest and EBITDA. Menu estimates that each change of $0.01 in the
cost of the Canadian dollar changes EBITDA by approximately $0.11 million and Distributable
Cash (see Note A) by approximately $0.08 million, on a quarterly basis. Menu estimates that the
strengthening of the United States dollar during the second quarter of 2009 versus the same



period in 2008 increased EBITDA by approximately $1.5 million and Distributable Cash by
approximately $1.1 million.

Amortization (which is included in cost of sales and SG&A expense) in the second quarter of
2009 was $0.4 million higher than in 2008. This change is principally a result of the increase in
amortization expensed in cost of sales, as explained above.

Financial expenses were $0.9 million higher during the quarter ended June 30, 2009 than in the
second quarter of 2008. This change is principally attributable to the fact that during the second
quarter of 2008, the Fund recorded a gain of $1.5 million on interest rate swaps compared to a
gain of $0.7 million this year. Otherwise, during the second quarter of 2009, interest expense
increased by $0.1 million, reflecting the strengthening of the United States dollar, relative to the
Canadian dollar, partially offset by the lower interest rates and the lower amounts borrowed this
year.

The Fund operates using a number of different legal structures (e.g. partnerships, trusts,
corporations etc.) in a number of jurisdictions. Each of these structures and jurisdictions is
subject to income tax at different rates. The effective tax rate can vary from quarter-to-quarter,
depending upon the taxing jurisdiction and the legal structure in which the income is earned.
Since the Fund has approximately $93.0 million in available tax losses it is not expecting to pay
any significant amount of current income taxes for the foreseeable future.

Net income for the quarter ended June 30, 2009, was $3.9 million, compared to $0.7 million for
the quarter ended June 30, 2008.

Operating Results for the Six Months Ended June 30, 2009

Sales for the six months ended June 30, 2009, were $153.5 million, up 32.4% or $37.6 million
compared to the same period last year. This increase is attributable to:

1. Foreign Exchange Effect on Sales. The strengthening of the United States dollar relative
to the Canadian dollar during the period had the effect of increasing sales by
approximately $21.9 million;

2. Price and Cost Increases/Adjustments. The impact of the price increases since the end
of the second quarter of 2008 and the effect of pricing adjustments to pass through cost
increases to Menu’s contract-manufacturing customers, together with changes to sales
mix and other variables, had the effect of increasing sales by $18.0 million; and

3. Effect of Change in Sales Volume. A 1.2% decrease in volume, which decreased sales
by $2.3 million.

Overall, volume (expressed in cases of 24 cans or pouches) was down 1.2% compared to the six
months ended June 30, 2008. Can volume, which represented 83.2% of Menu’s volume in the
first half of 2009 (87.5% in 2008), decreased by 6.2% (equating to a decrease in total volume of
5.4%). During the first six months of 2009, case sales of the pouch product, which represented
16.2% of total volume (12.5% in 2008), increased by 28.6% (equating to an increase in total
volume of 3.6%) compared to the first six months of 2008. The remaining 0.6% in volume
represents sales of the new cup format which was introduced late in 2008.

During 2007, the Fund was advised that customers whose volume represented approximately
37% of sales in 2006 would no longer be purchasing these products from Menu. This lost
business primarily impacted 2007 and 2008, but it has affected 2009 as well. During the six
months ended June 30, 2009, volume to these customers decreased 16.3% as compared to the
six months ended June 30, 2008. Over this same period the significance of these lost customers
has decreased as well, with their volumes accounting for only 7.1% of total volume (8.5% in
2008). Furthermore, early in 2009, in part, in response to price increases and in part as a
consequence of a decision by a branded customer to self-manufacture their own products, certain
other customers advised Menu that they would be discontinuing purchasing some products as
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well. These customers accounted for approximately 8.7% of sales during the six months ended
June 30, 2009 (11.1% in 2008). In contrast to these losses, volume sold to continuing customers
(private-label and contract-manufacturing) increased by 3.4% for the six months ended June 30,
2009 compared to the same period in 2008.

Gross profit increased by $4.8 million (or 46.7%) for the six months ended June 30, 2009,
compared to the prior year. This increase is attributable to:

1. Price and Cost Increases/Adjustments. During the first and third quarters of 2008 Menu
followed a leading national brand manufacturer and announced price increases to
private-label customers that were implemented during the second and fourth quarters of
2008. In addition, in December 2008 Menu initiated its own increase to private-label
customers, which was implemented during the first quarter of 2009. Furthermore, on a
comparative basis to the first half of 2008, the costs of certain inputs to production,
including raw and packaging materials (tinplate used in cans, in particular) and labour
and benefits, have continued to rise and have increased cost of sales as a result. The
selling price increases referred to above, together with selling price increases to contract-
manufacturing customers, improved operating efficiencies and other variables, combined
to more than offset these cost increases, and increased gross profit by $3.5 million;

2. Foreign Exchange Effect on Sales. The strengthening of the United States dollar relative
to the Canadian dollar during the period had the effect of increasing sales by
approximately $21.9 million and that translated into an increase in gross profit of $3.0
million for the six months ended June 30, 2009;

3. Increase in Amortization. The reduction in finished goods inventory levels during the six
month period resulted in less amortization of capital assets being included in inventory as
part of factory overhead costs, and more being expensed as part of cost of sales.
Furthermore, compared to the first half of 2008, the strengthening of the United States
dollar, relative to the Canadian dollar, also served to increase the amount of amortization
expensed as part of cost of sales. Taken together, these two items accounted for
virtually all of the increase in the amortization associated with the cost of goods sold of
$1.5 million versus the first six months of 2008; and

4. Effect of Change in Sales Volume. As previously noted, total volume for the first half of
the year decreased by 1.2%. This change in sales volume decreased gross profit by $0.2
million.

Selling, general and administrative expenses for the six months ended June 30, 2009 increased
by $0.1 million compared to the prior year. This comparative increase reflects a $1.4 million
decrease in foreign exchange losses associated with the United States dollar exposure in working
capital in Menu’s Canadian operations, as the Canadian dollar appreciated relative to the United
States dollar during 2009. Aside from this impact of foreign exchange, selling, general and
administrative expenses increased $1.5 million compared to the same period in 2008. The
largest single component of this increase reflects higher variable compensation which increased
by $0.5 million over the period ended June 30, 2008 as a result of the Fund's improved
performance this year. While the Canadian dollar has strengthened relative to the United States
dollar during 2009, the opposite is true on a comparative basis to 2008 with the result that United
States dollar denominated expenses of Menu's United States based operations increased
approximately $0.5 million as a consequence of foreign exchange. The remaining $0.5 million is
attributable to numerous smaller changes, none of which is particularly noteworthy.

The foregoing resulted in an adjusted EBITDA of $15.1 million for the six months ended June 30,
2009, which is a $4.9 million (or 48.0%) increase over the $10.2 million for the same period in
2008.

The strengthening of the United States dollar, relative to the Canadian dollar, has increased
sales, gross margin, selling, general and administrative expenses, amortization, interest and
EBITDA. Menu estimates that, all other variables remaining constant, each change of $0.01 in
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the relationship of the Canadian dollar to the United States dollar changes EBITDA by
approximately $0.44 million and Distributable Cash by approximately $0.325 million, on an annual
basis. Menu estimates that the strengthening of the United States dollar during the first half of
2009 versus the same period in 2008 increased EBITDA by approximately $3.6 million and
Distributable Cash by approximately $2.7 million.

Amortization (which is included in cost of sales and SG&A expense) in the first six months of
2009 was $1.4 million greater than in 2008. This change, in large part, is a result of the increase
in amortization expensed in cost of sales, as explained above.

Financial expenses were $0.6 million lower during the six months ended June 30, 2009 than in
the same period in 2008. The Fund recorded a gain of $0.7 million on interest rate swaps during
the first half of 2009 compared to a loss of $0.2 million in the same period last year. Excluding
the effect of accounting for the interest rate swaps, interest expense increased by $0.3 million,
reflecting the stronger United States dollar partially offset by lower interest rates and the lower
amounts borrowed this year.

The Fund operates using a number of different legal structures (e.g., partnerships, trusts,
corporations etc.) in a number of jurisdictions. Each of these structures and jurisdictions is
subject to income tax at different rates. The effective tax rate can vary from period-to-period,
depending on the taxing jurisdiction and the legal structure in which the income is earned. Since
the Fund has approximately $93.0 million in available tax losses it is not expecting to pay or
recognized any current income taxes for the foreseeable future.

Net income for the six months ended June 30, 2009, was $3.9 million, compared to a loss of $1.5
million for the six months ended June 30, 2008.

Summary of Quarterly Results

The following table highlights quarterly comparative results:

For the Quarter Ended

Jun 30, Mar 31, Dec 31, Sept 30, Jun 30, Mar 31, Dec 31, Sept 30,
2009 2009 2008 2008 2008 2008 2007 2007

Sales $69,392 $84,125 $83,015 $61,625 $60,330 $55,581 $55,001 $78,050
Cost of sales $62,109 $76,413 $75,371 $57,620 $55,471 $50,221 $51,865 $72,965
Gross profit $7,283 $7,712 $7,644 $4,005 $4,859 $5,360 $3,136 $5,085
Selling, general and
administrative expenses $1,116 $4,427 $5,382 $3,004 $2,702 $2,739 $3,907 $2,537
Product recall - - - - - - - $11,086
Restructuring and related
expenses - - $131 $10 $70 $102 ($11,452) $15,889
Goodwill impairment - - - - - - $30,615 -
Financial expenses $2,292 $3,187 $5,400 $3,100 $1,347 $4,699 $3,887 $4,393
Income taxes (recovery) $17 $44 $25 ($60) $5 $24 $85 $481
Income (loss) before non-
controlling interest $3,858 $54 ($3,294) ($2,049) $735 ($2,204) ($23,906) ($29,301)
Net income (loss) $3,858 $54 ($3,294)  ($2,049) $735 ($2,204) ($21,723)  ($19,295)
Net income (loss) per Trust Unit

Basic ($) $0.186 $0.003 ($0.162) ($0.101) $0.036 ($0.108) ($1.113) ($1.011)

Diluted ($) $0.132 $0.002  ($0.162)  ($0.101) $0.025 ($0.108) ($1.113) ($1.011)
Weighted average number of Trust Units outstanding (‘000’s)

Basic 20,704 20,362 20,362 20,362 20,362 20,362 19,516 19,087

Diluted 29,188 28,984 28,984 28,989 28,989 28,984 28,984 28,984
Exchange rate — US$ $0.8567 $0.8037 $0.8249 $0.9600 $0.9901 $0.9955 $1.0184 $0.9571

@ Average 3-month rate per Bank of Canada

During the eight quarters ended June 30, 2009 it is important to note the following:

Between March 16 and May 22, 2007 Menu experienced a series of product recalls which had a
devastating effect on the Fund’s performance during 2007. By the third quarter of 2007 the Fund
had resumed shipping to most of its private-label customers and consequently volume increased
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by about 79% when compared to the second quarter. Management believed that a portion of the
demand in the third quarter of 2007 was attributable to the fact that many customers, who had
been without product for several months, needed to rebuild inventory within their distribution
systems and, consequently, did not expect this trend to continue into the fourth quarter. Sales
during the fourth quarter did fall to about 75% of volumes in the third quarter, but remained 34%
greater than in the second quarter.

During the third quarter of 2007 the final quantification of the costs of the recalls was completed
and additional recall related costs were expensed as a result. Also, during the third quarter of
2007, Menu announced a restructuring to better align costs with its ongoing business operations.
The restructuring initiatives took several forms and under GAAP, depending upon their nature,
were recognized in 2007 and 2008. Another by-product of the recalls was the need to write-down
goodwill by $30.6 million to reflect the value the marketplace ascribed to the Fund’s units. This
write-down was reflected in the fourth quarter of 2007.

Using the fourth quarter of 2007 as a baseline, until the second quarter of 2009, except for a
3.4% decrease in the first quarter of 2008, quarterly sales volumes have exceeded those
achieved in the final quarter of 2007 by between 0.6% and 11.3%. In the case of customers who
continued to do business with Menu following the recall, the improvements were even more
dramatic with quarterly volumes growing by 12.6% to 34.5% during the same period. The extent
to which business with Menu’s continuing customers would be re-established was one of the
great uncertainties arising out of the recalls in 2007. During the first quarter of 2009 certain of
these continuing customers advised Menu that, for various reasons, they would be discontinuing
business with Menu. These decisions started to impact Menu in the first quarter of 2009, and by
the second quarter of 2009 volumes were 8.9% less than in the fourth quarter of 2007. However,
volumes were still 11.0% higher than the baseline established for continuing customers in 2007.
During the second quarter of 2009, those customers who have told Menu of their intent to
manufacture their own products or to source their products from someone else accounted for
11.6% of the Menu’s second quarter volume in 2009 (as compared to 19.9% in the second
guarter of 2008) and management expects that all of these customers will conclude their
business with Menu by the end of 2009.

In addition to benefiting from these volume increases, sales since 2007 have grown as a result of
a stronger United States dollar, relative to the Canadian dollar, and a series of price increases
necessary to recover escalating costs from our customers. The timely translation of cost
increases into price increases remains a challenge to be managed by Menu; however,
management is encouraged by the extent to which this has been achieved more recently.

For the most part, selling, general and administrative expenses declined early in 2008 as a
consequence of the restructuring initiatives undertaken in late 2007. However, as time passes,
the impacts of a stronger United States dollar, higher public company costs, and variable
compensation expense in respect of improved performance have reduced the extent of these
earlier savings. It should also be noted that the foreign exchange exposure associated with the
United States dollar denominated working capital in Menu’'s Canadian operations, which is
reflected in selling, general and administrative expenses, can fluctuate markedly from quarter-to-
quarter and this further explains some of the more significant quarter-to-quarter changes.

The significant quarter-to-quarter changes in financial expenses can largely be explained by
fluctuations in the mark-to-market adjustment in respect of Menu'’s interest rate swaps. Financial
expenses have generally been trending downward as current bank indebtedness is reduced and
interest rates decline. However, since most of Menu’s borrowings are in United States dollars,
foreign exchange changes have mitigated a substantial portion of these changes.

Liquidity

During the six months ended June 30, 2009, the Fund generated cash flow from operations of
$9.4 million. This amount was reduced by $4.9 million as a result of changes in non-cash
working capital items. Specifically, accounts payable and accrued liabilities decreased by $13.9
million and inventories decreased by $6.4 million while accounts receivable decreased by $1.7
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million and prepaid expense and sundry assets decreased by $1.0 million. The reduction in
accounts payable and accrued liabilities during the period arises from approximately $2.8 million
in recall and restructuring related disbursements and reflects the acceleration of supplier
payments to once again take advantage of early payment discounts, the reduction in inventory
purchases in response to the fact that certain customers have stopped doing business with Menu
and the stronger Canadian dollar relative to the United States dollar during 2009. The decrease
in accounts receivable reflects the net impact of the decrease in sales due to lower volumes
during the second quarter of 2009, the stronger Canadian dollar resulting in lower sales dollars,
offset by the price increases effective during 2009, and the timing of sales near the end of the
second quarter. Inventory levels have been reduced primarily in response to lost volume of
customers who have decided to discontinue purchasing product from Menu. Inventory
management remains a priority for the Fund, and management is pleased with the progress
made in this area during 2009, particularly given the effects of continually rising input costs,
especially tinplate. Finished goods inventories in the fourth quarter of 2008 had been increased
in advance of scheduled maintenance that took down one plant for the first week of 2009, so a
portion of the decrease was to be expected. The decrease in prepaid expenses and other assets
generally reflects the amortization of prepaid expenses over the period.

No distributions were declared during 2009.

As of March 31, 2009, the Fund reached an agreement with its lenders to modify the terms of its
existing credit facilities. This arrangement modified the terms governing the US$30 million
revolving bank operating facility, the US$20 million revolving bank recall term facility (the “Recall
Term Facility”) and the non-revolving senior secured notes facilities. The Fund’s US$30 million
revolving operating facility, which was due to expire on June 30, 2009, was extended until
October 29, 2010 on terms and conditions that were substantially unchanged. The Recall Term
Facility, which was due to be reduced by US$3.0 million on each of March 31, 2009, June 30,
2009, September 30, 2009 and December 31, 2009, has been modified such that reductions of
US$3.0 million take place on each of June 30, 2009, September 30, 2009, December 31, 2009
and March 31, 2010, by which time the Recall Term Facility will have been extinguished. The
holders of the senior secured notes have consented to these changes. On June 30, 2009 the
Fund had drawn or committed US$29.6 million ($34.4 million) of the total US$39.0 million bank
facility.

The Fund had working capital of $24.5 million as at June 30, 2009 ($7.9 million deficiency-
December 31, 2008). The extension of the revolving operating facility until October 29, 2010
accounts for most of this improvement. Historically the Fund has operated with positive working
capital. The deficiency that existed at December 31, 2008 had arisen as a consequence of the
$55 million in recall related expenses incurred in 2007, which were funded by bank indebtedness,
asset sales and working capital management.

Cash flow from operations, together with the remaining unutilized bank facilities, the expected
proceeds from the sale of assets still available for sale and working capital management, is
expected to be sufficient to fund Menu's normal, ongoing operating requirements and
maintenance capital expenditures.

Various legal actions and investigations have been commenced against the Fund as a
consequence of the product recall. A number of product liability class action lawsuits were
commenced in the United States and Canada, over 100 of which were consolidated in what is
known as the pet food multi-district litigation. On October 14, 2008, the United States District
Court for the District of New Jersey (the “U.S. Court”) issued an oral order giving final approval of
the cross-border settlement agreement in the pet food multi-district litigation (the “Settlement
Agreement”). On November 3, 2008 there was a simultaneous hearing for final approval in the
various Canadian courts (the “Canadian courts”). Formal final approval of the U.S. Court was
given on November 19, 2008, and final approval of the Canadian courts was provided on
November 27, 2008. Two appeals have been filed from the order of the U.S. Court approving the
Settlement Agreement. It is uncertain how long these appeals will take to resolve. No appeals
have been filed in Canada and the time for filing an appeal has passed. However, the Settlement
Agreement requires the appeals in the United States to be finally determined prior to any
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payments to claimants, and therefore settlement payments to pet owners in both the United
States and Canada will be delayed until the appeals have been resolved. The Settlement
Agreement would resolve the class action lawsuits filed in the U.S. and Canadian courts and is
binding on all members of the settlement class, except for the 114 individuals who have validly
opted out of the settlement and who thereby retain their individual claim against one or more of
the defendants, including Menu. Menu’s contribution to the settlement fund is within the $55
million estimate of recall costs previously provided. This contribution was paid, by Menu, during
the second quarter of 2009.

Other actions and investigations remain outstanding, and it is possible that additional actions or
investigations may arise in the future. The Fund may be required to expend significant amounts
and to devote considerable management time to these matters. It is not possible to predict the
amount of such expenses, the resolution of such claims or investigations, or the extent to which
these items will be paid by insurance. Furthermore, if the actual cost of the recall exceeds $55
million the Fund may need to obtain consent from its lenders and/or additional credit facilities,
although there can be no assurances that such consents or facilities would be provided or
available.

In common with most other companies, recent events in the world credit markets and the world
economy could have a significant impact on the Fund going forward. Conditions in credit markets
and the economy generally could adversely affect Menu’s customers. To date management
believes these developments have not had a significant adverse impact on either sales volumes
or the creditworthiness of Menu’s customers, but it is possible that adverse effects could arise in
the future. In addition, any strengthening of the United States dollar relative to the Canadian
dollar will have a positive impact on EBITDA, Distributable Cash and net assets. The United
States dollar had strengthened significantly during the fourth quarter of 2008; however, this trend
has been reversing itself during the first six months of 2009. The Fund estimates that on an
annual basis, all other variables remaining constant, each change of $0.01 in the cost of the
Canadian dollar changes EBITDA by $0.44 million and Distributable Cash by $0.325 million.

The following table highlights the Fund’s contractual obligations as at June 30, 2009:

Payments Due by Period

Contractual Obligations Total Less than 1to3 4t05 After 5
1 year years years years
$ $ $ $ $

Senior secured notes 98,550 8,356 90,194 - -
Bank indebtedness 36,275 10,154 26,121 - -
Letter of credit 855 - 855 - -
Operating leases 1,398 548 712 138 -
Purchase obligations 7,111 7,111 - - -
Total contractual obligations 144, 189 26, 169 117,882 138 -

The senior secured notes and bank indebtedness obligations also reflect interest arising at the
currently prevailing rates. Purchase obligations reflect contractual commitments to suppliers of a
portion of the gas and electricity needs of the Fund’s manufacturing facilities and to the Fund’s
aluminum supplier.

Capital Resources

During the six months ended June 30, 2009, Menu spent over $1.6 million on property, plant and
equipment. Capital expenditures, which the Fund defines as being of a maintenance nature for
purposes of determining Distributable Cash, which totalled almost $1.3 million for the six months
ended June 30, 2009, were financed from the cash flow of the business. These maintenance
capital expenditures were over and above the $6.0 million (2008 - $4.5 million) for labour and
parts expended by Menu for the ongoing repairs and maintenance of its plants that have been
expensed as part of cost of sales. Management estimates that, on an annual basis, maintenance
capital expenditures between $2.0 million and $3.5 million are necessary to maintain Menu'’s

12



current production capacity. Capital expenditures of a growth nature were nominal for the
quarter.

Off-Balance Sheet Arrangements

The Fund is not party to any contractual arrangements under which an unconsolidated entity may
have any obligation under certain guaranteed contracts, a retained or contingent interest in
assets transferred to an unconsolidated entity or similar arrangement that serves as credit,
liquidity or market risk support to that entity for such assets. Except as discussed under Financial
Instruments, the Fund has no obligations under derivative instruments, or a material variable
interest in an unconsolidated entity that provides financing, liquidity, market risk or credit risk
support or engages in leasing, hedging or research and development services with the Fund.

Controls and Procedures

Multilateral Instrument 52-109 (“MI 52-109") requires the Fund’s Chief Executive Officer (“CEQ”)
and Chief Financial Officer (“CFQO”) to make certain certifications related to the information
contained in the Fund’'s annual filings. Specifically, the CEO and CFO must acknowledge that
they are responsible for establishing and maintaining disclosure controls and procedures and
internal control over financial reporting for the Fund. In addition, in respect of:

€) Disclosure Controls and Procedures

The CEO and CFO must certify that they have designed the disclosure controls and procedures,
or caused them to be designed under their supervision, to provide reasonable assurance that
material information relating to the Fund, including its consolidated subsidiaries, is made known
to them in a timely manner and that information required under securities legislation is recorded,
processed, summarized and reported in a timely manner.

As at June 30, 2009, the Fund’s management, under the supervision of, and with the participation
of, the CEO and CFO evaluated the design of the disclosure controls and procedures. Based on
this evaluation, the CEO and CFO have concluded that as at June 30, 2009, the Fund’s
disclosure controls and procedures were appropriately designed.

Consistent with the concept of reasonable assurance, the Fund recognizes that the relative cost
of maintaining these controls and procedures should not exceed their expected benefits. As
such, the Fund’s disclosure controls and procedures can only provide reasonable, and not
absolute, assurance that the objectives of such controls and procedures are met.

(b) Internal Controls over Financial Reporting

The CEO and CFO must certify that they have designed such internal controls over financial
reporting, or caused them to be designed under their supervision; to provide reasonable
assurance regarding the reliability of financial reporting and the preparation of financial
statements for external purposes in accordance with Canadian generally accepted accounting
principles.

As at June 30, 2009, the Fund’s management, under the supervision of, and with the participation
of, the CEO and CFO evaluated the design of the controls over financial reporting. No material
weaknesses in the design of these controls over financial reporting were identified. Based on this
evaluation, the CEO and CFO have concluded that as at June 30, 2009, the Fund’s controls over
financial reporting were appropriately designed.

Consistent with the concept of reasonable assurance, the Fund recognizes that the relative cost
of maintaining these controls should not exceed their expected benefits. As such, the Fund’s
internal controls over financial reporting can only provide reasonable, and not absolute,
assurance that the objectives of such controls are met.
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During the third quarter of 2008, management enacted a change to internal controls that could
materially affect, or could be reasonably considered to materially affect, the internal controls over
financial reporting. Specifically, the Fund undertook, on a company-wide basis, a software
conversion to a new inventory tracking system which better integrates with the Fund’s existing
enterprise system. During the third and fourth quarters of 2008 this system was implemented, in
respect of finished goods, in the Fund's Canadian and one United States plant, respectively.
During the first quarter of 2009 this system was implemented, in respect of finished goods, in the
Fund’s remaining United States plant. This change arises from the Fund’'s ongoing efforts to
improve the efficiency and effectiveness of its internal controls.

Critical Accounting Estimates

In preparing the Fund’'s consolidated financial statements, management is required to make
estimates and assumptions based on information available as of the date of the consolidated
financial statements that affect the reported amounts of assets and liabilities, the disclosure of
contingent assets and liabilities as of the date of the consolidated financial statements, and
revenues and expenses for the periods reported. Notwithstanding that management applies
judgement based on assumptions believed to be reasonable in the circumstances; actual results
can vary from these assumptions. It is possible that materially different results could be reported
if different assumptions were used.

The most significant of these estimates relate to the collectibility of accounts receivable; the
valuation of inventory and goodwill; and the final costs of the product recall.

Accounts Receivable

Credit worthiness is assessed both at the commencement of the business relationship and on a
regular basis thereafter. Should management consider, based upon historical trends or current
developments, the recoverability of any account to be in doubt, appropriate reserves are
established and the ongoing business relationship monitored closely.

Inventory

Inventory is valued at the lower of cost and net realizable value. Inventory reserves are
established whenever management believes the recoverability of the carrying value of the
inventory to be in doubt.

Goodwill

Goodwill represents the cost of the acquired Menu business in excess of the fair value of net
identifiable assets acquired, less any write-down for impairment. The Fund reviews goodwill on
an annual basis or at any other time when events or changes arise that suggests an impairment
of the carrying value. Impairment is recognized when the estimated fair value of the goodwill is
lower than its carrying value. Since the Fund operates as one reporting unit, the trading value of
the Fund’s units is used to establish the fair value of the Fund, which is then compared to the fair
value of the other net assets to derive a residual value for goodwiill.

Product recall

The estimated product recall costs are based on the best information currently available to the
management of the Fund. The ultimate determination of these costs is dependant on the amount
of product actually returned and certain other factors.

Lawsuits have been initiated against the Fund and certain of its subsidiaries in the United States
and in Canada relating to the recall, some of which remain outstanding in the United States as
they are not resolved by the Settlement Agreement. Furthermore, the U.S. Food and Drug
Administration is conducting an investigation into the situation. The United States Attorney for the
Western District of Missouri, based in Kansas City, has informed Menu that it is the target of a
criminal investigation for possible violations of the U.S. federal Food, Drug and Cosmetic Act. It
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is possible that additional actions or investigations may arise in the future. The Fund expects to
expend significant amounts and devote considerable management time with regard to these
matters. The Fund cannot predict the amount of such expenses, the resolution of any claims or
investigations, the extent to which these items will be paid by the Fund’s insurers, or whether the
Fund will have sufficient resources to pay any or all of these items.

Financial Instruments and Other Instruments
Credit Risk

No single customer accounts for more than 10% of sales, so the Fund does not have a significant
exposure to any individual customer. The Fund, in the normal course of business, reviews each
new customer’'s credit history and available financial information before extending credit and
performs regular reviews of its existing credit performance.

Foreign Exchange Risks

The Fund generates significant cash flows in foreign currency and is therefore exposed to risks
relating to foreign exchange fluctuations. In order to reduce this risk, the Fund will, from time-to-
time, as appropriate, use derivative financial instruments (most commonly in the form of foreign
currency forward contracts), which are not held or issued for speculative purposes.

As at June 30, 2009 and 2008, the Fund did not have any outstanding foreign currency forward
contracts.

Interest Rate Risks

During the first quarter of 2006, the Fund fixed interest rates at 5.35% plus the applicable spread,
at the time, of 1.55% on US$50 million through to October 2010. The mark-to-market value of the
contract as at June 30, 2009 resulted in an unrealized gain of $680 (2008 — loss of $165) for the
year-to-date, which was charged to financial expenses during the period. The cumulative
unrealized loss on the interest rate swap is $3,180 (December 31, 2008 - $3,868) and is included
in accounts payable and accrued liabilities that will be realized by its maturity.

Fair Value of Financial Instruments

The carrying values of cash, trade and other receivables, bank indebtedness, accounts payable
and accrued liabilities and income taxes payable approximate their fair values because of the
near term nature of these instruments. The carrying value of long-term debt bearing interest at
variable rates approximates its fair value because effective rates represent the rates that should
be used to calculate fair value.

The carrying value of long-term debt bearing interest at a fixed rate approximates its fair value.

Outstanding Units

The following table highlights the number of Units outstanding:

Class B
Trust Units Exchangeable
Units
December 31, 2008 20,361,654 8,622,589
Conversion of units 521,682 (521,682)
June 30, 2009 20,883,336 8,100,907
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The Fund’s option plan authorizes 2,815,000 unit options. All unit options presently outstanding
vest one-third annually from their date of grant and expire 39 months after the date of grant, if
unexercised. As at December 31, 2007, 2,210,392 options having exercise prices between $0.92
and $7.34 and a weighted average exercise price of $3.42 were outstanding.

During the year ended December 31, 2008: 64,200 unit options, with exercise prices between
$1.10 and $1.37 were granted and 171,300 unit options, with exercise prices between $1.82 and
$7.34 were forfeited. As at December 31, 2008, 2,103,292 options having exercise prices
between $0.92 and $7.34 and a weighted average exercise price of $3.34 were outstanding.

On June 30, 2008, as part of the settlement of certain claims against the Fund relating to the
recall, the Fund agreed to issue 1 million five-year Trust Unit warrants in the Fund. The Trust Unit
warrants were issued on August 22, 2008 and are exercisable at $1.